ST. LOUIS, MO, Metro — 9 P18+ Profiles of HUBBARD RADIO Listeners!
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105.7 THE

POINT

EVERYTHING ALTERNATIVE

13.6% or 290,465 of ST. LOUIS Metro Adults 18 or older Listened to KPNT-FM in the past 7 days.
Typical Adults 18 or older who Listened to KPNT-FM in the past 7 days are 43.6 years old (11.8% younger
than average) and have a $122,876 (17.7% higher than average) annual household income.
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19.2% or 410,195 of ST. LOUIS Metro Adults 18 or older Listened to KSHE-FM in the past 7 days.
-SHE/’ " Typical Adults 18 or older who Listened to KSHE-FM in the past 7 days are 52.7 years old (6.8% older than
. average) and have a $117,952 (13.% higher than average) annual household income.
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19.5% or 416,682 of ST. LOUIS Metro Adults 18 or older Listened to WARH-FM in the past 7 days.
Typical Adults 18 or older who Listened to WARH-FM in the past 7 days are 47.4 years old (4.% younger than
average) and have a $112,410 (7.6% higher than average) annual household income.

@ Percent of Market: Adults 18 or older lk*Gender of Target vs. Market: Adults 18 or older
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9213 13.8% or 295,582 of ST. LOUIS Metro Adults 18 or older Listened to WIL-FM in the past 7 days.

WI.L Typical Adults 18 or older who Listened to WIL-FM in the past 7 days are 50.2 years old (1.6% older than
SRR average) and have a $118,043 (13.% higher than average) annual household income.
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101511
Snorts Talk For St. Louis

8.9% or 190,634 of ST. LOUIS Metro Adults 18 or older Listened to WXOS-FM in the past 7 days.
Typical Adults 18 or older who Listened to WXOS-FM in the past 7 days are 53.4 years old (8.2% older than
average) and have a $100,395 (3.9% lower than average) annual household income.
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EVERYTHING ALTERNATIVE

13.6% or 290,465 of ST. LOUIS Metro Adults 18 or older Listened to KPNT-FM in the past 7 days.

Adults 18 or older who Listened to KPNT-FM in the past 7 days are 2.2% less likely to be a college graduate,
39.7% more likely to work full-time, 10.% more likely to be married, 41.6% more likely to be a parent of 1 or

more children under 18.
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19.2% or 410,195 of ST. LOUIS Metro Adults 18 or older Listened to KSHE-FM in the past 7 days.

Adults 18 or older who Listened to KSHE-FM in the past 7 days are 3.3% more likely to be a college
graduate, 11.6% more likely to work full-time, 31.5% more likely to be married, 3.3% more likely to be a
parent of 1 or more children under 18.
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12.9%
o 76% say  07% 7.6% P Parent of 1 or more Children under 18 Iy i
12.6% L— - E ] Working Mothers - 78.759;
o ¢l
o SmallBusiness Owner  Self-Employed  Government Workers 5.4%
0% Parent of 1 or more Children Under Age 2 e
5.45;0 1% san S s s sax; . o . - Age2 g 4.;%
l . . 2'ﬁ". 28 i % 5@ 9% 30%ax S 2y 4 g on *isw 02t 08H2% 06y81% o 550.0% Parent of 1 or more Children Age 2- 5 _ 799.36%
. . . . - [ | H m =i - = - - — i T
& > & & & s & & > & & P & & & & & & Parent of 1 or more Children Age 6- 11 =
& S,é‘ A A A A B S P AV A I 112%
ﬂf & &‘.‘ vép o ‘-:)tﬂé S %éu x*f? \‘@ N J'ap @"‘o‘ 6‘4\ & ‘FS} afq} Parent of 1 or more Children Age 12 - 17 11.1%
& @"‘5 & & & & &é-’ & & ’&é’ & & & & & & I 11.9%
A S c & & & * & & & &
3 & v N s & & & & s ¢ & & & Parent of 1 or more Childrenin Colle - S.3%
< 3 & ge
w’w '&@&Q ds*'w“ & & e)&e" It I p & « @@.f 06,3’ & & Bl 5.9%
.g;‘ A Qe,)q?' @'\“fb rrandparmt of 1 or more Children under 18 _ 27.5:;{,1'9%
t
who Listened to KSHE-FM in the past 7 days mST. LOUIS = who Listened to KSHE-FM in the past 7 days m ST. LOUIS

ST. LOUIS Metro Scarborough R2 2025: Aug24-jul25 Qual Intab 357
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KSHE-FM



19.5% or 416,682 of ST. LOUIS Metro Adults 18 or older Listened to WARH-FM in the past 7 days.
Adults 18 or older who Listened to WARH-FM in the past 7 days are 2.5% more likely to be a college
graduate, 12.8% more likely to work full-time, 5.2% more likely to be married, 9.5% more likely to be a

ac parent of 1 or more children under 18.
o .
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Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers Toittub i Stage in Life: Adults 18 or older
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13.8% or 295,582 of ST. LOUIS Metro Adults 18 or older Listened to WIL-FM in the past 7 days.
Adults 18 or older who Listened to WIL-FM in the past 7 days are 1.5% more likely to be a college graduate,
5.% more likely to work full-time, 17.7% more likely to be married, 29.3% more likely to be a parent of 1 or

more children under 18.
Q
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==r' ' Adults 18 or older who Listened to WXOS-FM in the past 7 days are 16.1% more likely to be a college
graduate, 19.2% more likely to work full-time, 12.7% more likely to be married, 32.5% more likely to be a

Sﬂﬂﬂs Talk For SL. Llouis | parent of 1 or more children under 18.

101 e ——— 8.9% or 190,634 of ST. LOUIS Metro Adults 18 or older Listened to WXOS-FM in the past 7 days.

el ..
*\p.‘f Education Levels: Adults 18 or older Employment: Adults 18 or older |( \( ) Marital Status: Adults 18 or older
. i 8.1% 68.7% . . _19.4%
Some High School or Less (not graduate) - 5.2% Employed Full-Time or Part-Time Single, Never Married
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High School Graduate (12th grade or GED) 27.6% Employed Full-Time (35 hours or more) 49.8% Married 50.6%
" 15.7% - 9.4% 12.1%
Some College Credit (no degree) 20.5% Employed Part-Time (less than 35 hours) Legally Separated 112%
Associate's Degree (AA, AS, etc.) White Collar _% Divorced ﬁgx
21.1% 25.3% 2 3.9%
College Graduate (4 year college) 20.8% Blue Collar 20.3% Widowed . 3.1%
20.8% : 15.7% 2.6%
Postgraduate Degree Work From Home (most of the time or always) 12.8 LGBTQ+ (net) B 52
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EVERYTHING ALTERNATIVE

likely to have a dog.

13.6% or 290,465 of ST. LOUIS Metro Adults 18 or older Listened to KPNT-FM in the past 7 days.
Adults 18 or older who Listened to KPNT-FM in the past 7 days are 9.4% more likely to own their home,

11.3% more likely to own a lower valued home, .8% more likely to have a single-family home, 26.5% more

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older

Single Family House (unattached)

| 68.3%

Townhouse or attached Home

5.5%
4.5%

0.9%
1.9%

%
Apartment E

Mobile Home or Manufactured r 6.6%

Condominium h

8.5% 8.6%

5.4% 6.3%

135,501

Own Second Home
or Real Estate
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19.2% or 410,195 of ST. LOUIS Metro Adults 18 or older Listened to KSHE-FM in the past 7 days.
Adults 18 or older who Listened to KSHE-FM in the past 7 days are 11.4% more likely to own their home,

4.7% more likely to own a higher valued home, 9.3% more likely to have a single-family home, 19.2% more
likely to have a dog.
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likely to have a dog.

19.5% or 416,682 of ST. LOUIS Metro Adults 18 or older Listened to WARH-FM in the past 7 days.
Adults 18 or older who Listened to WARH-FM in the past 7 days are 1.6% more likely to own their home,
4.5% more likely to own a lower valued home, 2.8% more likely to have a single-family home, 10.8% more
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9&3 13.8% or 295,582 of ST. LOUIS Metro Adults 18 or older Listened to WIL-FM in the past 7 days.
Adults 18 or older who Listened to WIL-FM in the past 7 days are 15.7% more likely to own their home, 2.2%
Wm more likely to own a lower valued home, 12.8% more likely to have a single-family home, 27.8% more likely
Selonoinint to have a dog.
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101511
Snorts Talk For St. Louis

have a dog.

8.9% or 190,634 of ST. LOUIS Metro Adults 18 or older Listened to WXOS-FM in the past 7 days.
Adults 18 or older who Listened to WXOS-FM in the past 7 days are 2.4% more likely to own their home, 7.2%

more likely to own a higher valued home, 3.1% more likely to have a single-family home, 1.8% less likely to
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EVERYTHING ALTERNATIVE to ﬂy domestic past yr.

105.7 THE 13.6% or 290,465 of ST. LOUIS Metro Adults 18 or older Listened to KPNT-FM in the past 7 days.
P INT Adults 18 or older who Listened to KPNT-FM in the past 7 days are 3.2% less likely to look up D-I-Y advice
online, 8.9% less likely to always vote in local elections, 3.6% less likely to belong to a gym, 9.8% less likely
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Las.15%) (in District of Residence) Democrat of These
30.7%)| L
Presicantial Elections: Always | —T
! Procide I - g ;
iz e Elections: mf_ 4
(- = —
ide Elections: Someti
Recipes/  Restaurant Mealth  Do-it-Yourel Online Phone  Medical Mome/  Fitness/Diet JobSearch/ Apparel/  Religion / Career  Take Ondine  Education  Electronic  Momework Photography Genealogy Parenting/ Online Dating -
Meal Planning information / Information  Advice  /VideoCall Semvices/ Gardenideas information PBostresume Besutyldess Spirtusity Development  Classes [Research imvite  [YouorVour ([Smapfish, Family Advice  Service ons: m
Sumestions  Reviews (skype,  Information Schools, chids)  shuttedly, LocilHlaciona: Alwoys b
FaceTime, AppSation, sl Local Elections: Sometimes
exc) Financing) 0%
# who Listened to KPNT-FM in the past 7 days mST. LOUIS m who listened to KPNT-FM in the past 7 days W ST. LOUIS

@&Topéﬂ past 12-months Active Lifestyle Activites: Adults 18 or older

as.5%)
0.7%|
25.5%)
2a.0%)

M Past 12-months Domestic Airline Trips: Adults 18 or older

e e ——(15.0%
2trips 12.4%

3 trips -

4 trips &5%

. 1.0% Flew Domestic past year: 54 S'V
T0sitrigs 45 3.9%  Avg. # Domestic Flights:

13.3%) %
-ﬂ - | o}
il R e e

Ghling-  lswnCare Gadening Swimming  Gicyding  Volntser  Wiing-  Beloagto  Fishing Bowling  Sewing-  Camping  loggng- emip e Baskethal voga-wiates  Aduk followa Camgwerof Competiive Hunsng  Football Soccar Tennis  Sofball-  Organized Snow Sking-
outdenr [Flowarsor werk  Backpacking Health Club or cafts Running Continuing  Weight Loss  Aging Parent Video Gaming Baseball  Road Face Snowboarding
cooking vegembles) aym Education  Progmm  orReltive (5%,

Marathon,

® who Listened to KPNT-FM in the past 7 days

ST. LoUIs Metro Scarborough R2 2025: Aug24-Jul25 Qual Intab 249
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC, All rights reserved.

N ST. LOUIS etcl

Radio Stations: KPNT-FM



to fly domestic past yr.

19.2% or 410,195 of ST. LOUIS Metro Adults 18 or older Listened to KSHE-FM in the past 7 days.
Adults 18 or older who Listened to KSHE-FM in the past 7 days are 7.1% less likely to look up D-1-Y advice
online, 9.6% more likely to always vote in local elections, 9.1% less likely to belong to a gym, .2% less likely
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likely to fly domestic past yr.

19.5% or 416,682 of ST. LOUIS Metro Adults 18 or older Listened to WARH-FM in the past 7 days.
Adults 18 or older who Listened to WARH-FM in the past 7 days are 2.5% less likely to look up D-I-Y advice
online, 4.% more likely to always vote in local elections, 3.5% more likely to belong to a gym, 1.2% less
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OO TT PR THENTL, likely to fly domestic past yr.

9% 13.8% or 295,582 of ST. LOUIS Metro Adults 18 or older Listened to WIL-FM in the past 7 days.
Adults 18 or older who Listened to WIL-FM in the past 7 days are 10.1% more likely to lock up D-I-Y advice
WH, online, 20.5% less likely to always vote in local elections, 5.5% less likely to belong to a gym, 2.9% less
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101550
Snorts Talk For St. Louis

less likely to fly domestic past yr.

8.9% or 190,634 of ST. LOUIS Metro Adults 18 or older Listened to WXOS-FM in the past 7 days.
Adults 18 or older who Listened to WXOS-FM in the past 7 days are 2.2% more likely to look up D-I-Y
advice online, 8.4% more likely to always vote in local elections, .9% more likely to belong to a gym, 6.%
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POINT

EVERYTHING ALTERNATIVE

Past 30-days QSR Users: Adults 18 or older
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= who Listened to KPNT-FM in the past 7 days WST. LOUIS

Total Monthly QSR Users: Avg. Monthly QSR Meals:
93.2% 86.4%

13.6% or 290,465 of ST. LOUIS Metro Adults 18 or older Listened to KPNT-FM in the past 7 days.

Adults 18 or older who Listened to KPNT-FM in the past 7 days are 7.9% more likely to use QSRs past mo.,
9.9% more likely to use Sit-Down Restaurants past mo., 7.% less likely to use Casinos past yr.,, 7.2% more
likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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KSHE-FM in the past 7 days.

ikely to use Casinos past yr., 14.6% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time T
2 times 16.2%
e e UL
4times
10times or more m

m who Listened to KSHE-FM in the past 7 days m ST. LOUIS

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)
iiiiiilihﬂ

0.1
Piza Chiness  Mexican  Wings/  Mafan  Coffer Steakhouse Bagel/ Upscale  Sesfasd
Burgers / Wouse { oenut/
Sports o Cotfea Bar Bakery
w who Listened to KSHEFM in the past 7 days mST.LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.]
who Listened to KSHE+M in the past 7 days [TTRTA0NIN 19.0%

1. couss 19.9%

82.8% 73.2%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

Any Type of Beer
Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer
Microbrew / Craft Beer

®who Listened to KSHE-FM in the past 7 days

ST. LoUIS

Metro

515,270 43.0%

884,078 41.4%
682,079 32.0%
622,048 29.1%
5-84.1?1. 27.4%

19.1%
17.4%

408,636

9.2%

WST. LOUIS

Scarborough R2 2025: Aug24-Jul25 Qual Intab

Slot Machines

546,743

295,823
6 7.9%

30.3%
Table Games (Craps, Poker, etc.)

Bar / Nightclub

Upscale Restaurant

1: 6.6%
s
109,555 5.1%

91.3%
I 2.2%

Sports Betting

Stage Show / Concert

Spa

Other Gambling hs: Yes

Used Past 30-days: Adults 18 or older

%

2.0%
AR 2.0%

Casinos visited past 12

w who Listened to KSHE-FM in the past 7 days

m ST. LOUIS

357
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ij /[ Cannabis

w who Ustened to KSHEFM in the past 7 days

Cigarettes Vape

mST. LOUS



HaC

Past 30-days QSR Users: Adults 18 or older

Total Monthly QSR Users:
91.5%

10 times or more

R

2times

Ty,

®ST. LOUIS

3 times

4 times

5times

6-9times

w who Listened to WARH-FM in the past 7 days
Avg. Monthly QSR Mealis:

likely to smoke cigarettes.

19.5% or 416,682 of ST. LOUIS Metro Adults 18 or older Listened to WARH-FM in the past 7 days.
Adults 18 or older who Listened to WARH-FM in the past 7 days are 6.% more likely to use QSRs past mo.,
6.3% more likely to use Sit-Down Restaurants past mo., 6.% more likely to use Casinos past yr., 3.3% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time

2 times

3 times 11.1%

4 times 7.8%

5 times
6 -9times

10times or more 4.7%

® who Listened to WARH-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users: Avg.

17.9%

16.2%

m ST. LOUIS
hly 5it-Down

77.9% 73.2%

Drank Past 30-days: Adults 18 or older

Domestic Regular Beer
Microbrew / Craft Beer

ST. LOUIS

Any Type of Beer
Domestic Light Beer

Imported Beer

Liquer  pEreeTh 43.0%

Wine

®who Listened to WARH-FM in the past 7 days

Scarborough R2 2025: Aug24-Jul25

WST. LOUIS

Metro Qual Intab

Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chiness  mexican  Wings/
urgers /
Sports Bar

= who Listened to WARH-FM in the past 7 days EST.LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WARH-FM in the past 7 days [ SSIRISHININIIN 28.7%

AL 123,918 19.9%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines v
195,:'433 13.9%
140,160 6.6%
T
109,555 5.1%

7 2.0%
DEY 2.2%
E 3.4%

2.0%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Spa

Other Gambling

w who Listened to WARH-FM in the past 7 days
394
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30.3%

Casinos visited past 12

hs: Yes

Used Past 30-days: Adults 18 or older

%

mST. LOUIS

Radio Stations: WARH-FM

i /[ Cannabis
wwho Listened to WARH-FM in the past 7 days.

Cigarettes Vape

wST.LOUIS



’A(Q%

nmmrmm:m

more likely to smoke cigarettes.

13.8% or 295,582 of ST. LOUIS Metro Adults 18 or older Listened to WIL-FM in the past 7 days.
Adults 18 or older who Listened to WIL-FM in the past 7 days are 7.5% more likely to use QSRs past mo.,
11.1% more likely to use Sit-Down Restaurants past mo., 13.7% more likely to use Casinos past yr., 6.1%

Past 30-days QSR Users: Adults 18 or older

Total Monthfy QSR Users:

(pld

10 times or more

.2%

11.5%

2times

3 times

4 times

5times

6-9times

16.1%
= who Listened to WIL-FM in the past 7 days

mST. LOouIs

Avg. Monthly QSR Mealis:

86.4%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
e

1time

2 times 16.2%

3 times 11.1%
4 times
5 times

6 -9times

10times or more 4.7%
w who Listened to WIL-FM in the past 7 days m ST. LOUIS

hly 5it-Down

Total Monthly Sit-Down Restaurant Users: Avg.
81.4%

Meals:

73.2%

Drank Past 30-days. Adults 18 or older

Domestic Light Beer

Domestic Regular Beer

ST. LOUIS

Any Type of Beer

Imported Beer
Microbrew / Craft Beer

Liquor

Wine

10.0%
9.2%

197,108

w who Listened to WIL-FM in the past 7 days

Scarborough R2 2025: Aug24-Jul25

WST.LOUIS

Metro Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pira Chiness wedcn  Wings/  msban  Coffe Steskhouse Bapel/  Upscale  Sesfosd
Burgers / House / oonut/
Sports Bar Coffes Sar Bakery
# who Listened to WIL-EM in the past 7 days ST LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.]
who Listened to WIL-FM in the past 7 days

1. couss 19.9%

Past 12 months Casmo Activities: Adults 18 or older

646,743 30.3%

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

Sports Betting §
Stage Show / Concert
Spa 2 [
Other Gambling &ﬁgm Casinos visited past 12 hs: Yes ij / Cannabis Cigarettes Vape
w who Listened to WIL-FMin the past 7 days | ST. LOUIS = who Listened to WIL-FM in the past 7 days mST. LOUIS

274
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101 =10
Snorts Talk For St. Llouis

Past 30-days QSR Users: Adults 18 or older

CoJg e

3 times

11.9%

11.4%

4 times 11.5%

Stmes 10.2%

6-9times 17.0%

10 times or more
= who Listened to WX0S-FM in the past 7 days WST. LOUIS

Total Monthly QSR Users:
92.2%

86.4%

Avg. Monthly QSR Mealis:

likely to smoke cigarettes.

8.9% or 190,634 of ST. LOUIS Metro Adults 18 or older Listened to WXOS-FM in the past 7 days.
Adults 18 or older who Listened to WXOS-FM in the past 7 days are 6.7% more likely to use QSRs past mo.,
7.1% more likely to use Sit-Down Restaurants past mo., 25.% more likely to use Casinos past yr., 70.1% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time T

2 times

16.2%

s imes |
10times or more m

= who Listened to WXOS-FM in the past 7 days

m ST. LOUIS
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

78.4% 73.2% n

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

‘n.a,zi'n 43.0%

884,078 41.4%

Domestic Light Beer 682,079 32.0%

Domestic Regular Beer p=iyym 29.1%

Wine  pevn 27.4% |

Imported Beer PryEHTRTA -

Microbrew / Craft Beer

® who Listened to WX0S-FM in the past 7 days WST. LOUIS

9.8%
PETATE 9.2% i

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Piza Chiness  Mexican  Wings/  Mafan  Coffer Steakhouse Bagel/ Upscale  Sesfasd
Burgers / Wouse { oenut/
Sports o Cotfea Bar Bakery

= who listened to WKOS-£M in the past 7 days mST.LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.]
who Listened to WXOS-FM in the past 7 days 19,

1. couss 19.9%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines P 30.3%
Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant
Sports Betting 7.7%
Stage Show / Concert ‘5819,"5
Spa E%'a;".z%

Other Gambling m &8%

hs: Yes

Used Past 30-days: Adults 18 or older

%

Casinos visited past 12

w who Listened to WXOS-FM in the past 7 days mST. LOUIS

ij /[ Cannabis Cigarettes Vape

ST. LoUIs Metro Scarborough R2 2025: Aug24-jul25 Qual Intab

177
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105.7 THE 13.6%

Adults
POINT more
EVERYTHING ALTERNATIVE

or 290,465 of ST. LOUIS Metro Adults 18 or older Listened to KPNT-FM in the past 7 days.
18 or older who Listened to KPNT-FM in the past 7 days are 29.7% more likely to have a 401K, 38.6%

ikely to have an Auto Loan, 10.2% more likely to Invest/Trade Stocks Online, 9.9% less likely to pay with

their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

987,172

IRA (Individual Retirement Account) 771,209

Stocks or Stock Options

545 4?8 27.9%

19.9%
17.1%

13.3%
13.4%

12.6%
11.6%

136 496
11.1%
10.1%

11.5%

pACHTE  101%

5,726,.4%
135,

m who Listened to KPNT-FM in the past 7 days

Mutual Funds o77
Money Market Funds

Bonds

364,0

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property
m ST. LOUIS

Financial Services Has and/or Uses: Adults 18 or older

5,196

Certificates of Studentloan Personal Loan Refinanced Home
Deposit (CDs) Home  Improvement
Mortgage Loan or Home
Equity Loan

Home
Mortgage

Online Bill Auto Loan

Paying

Mobile
Banking

Money
Market
Account

Online
Banking

Credit Card

savings
Account

Checking  Debit or ATM
Account card

» who Listened to KPNT-FM in the past 7 days m ST. LOUIS

Professional Services Used*: Adults 18 or older

Financial Planner
479,851

_ o
F‘“‘
98,790 4.6%
1.0%
3.4%
ho.s%

1.2%
o who Listened to KPNT-FM in the past 7 days

Scarborough R2 2025: Aug24-Jul25

Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)
Accountant ‘

Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney

W ST. LOUIS

T. LOUIS Metro Qual Intab 249

'E'Past 3-Months Payment Methods Used: Adults 18 or older

4.8% 5.2%

= 9.1% 5
7% 7.6% !ﬁ
13.4% ﬁ

Store Credit ~ American Squarecash Facebook Samsurglﬁav
Card Express Messenger

ST, LOUIS

MasterCard Zelle Apple Pay Cash App  GooglePay  Discover

visa Venmo

m who Listened to KPNT-FM in the past 7 days

ST.
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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19.2% or 410,195 of ST. LOUIS Metro Adults 18 or older Listened to KSHE-FM in the past 7 days.
Adults 18 or older who Listened to KSHE-FM in the past 7 days are 2.6% more likely to have a 401K, 39.%

more likely to have an Auto Loan, 33.9% more likely to Invest/Trade Stocks Online, 11.7% less likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

N H Financial Services Has and/or Uses: Adults 18 or older

987,172 Al(:.]‘%
IRA (Individual Retirement Account) Eemeres 36.1%

Stocks or Stock Options

595,478 27.9%

Mutual Funds

2

17.1%

7,15 16.4%
286,496 13.4%

15.1%

Money Market Funds

Bonds

243,605 11.6%
9.7%

Other (Crypto / NFTs / Metals, etc.)

10.7%
h m e hﬁlw ——

10.1%
. 12.1% % - e - g
529 Plan / College Savings Plan lﬂ»l% Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
_— Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
> = Account Mort; Loan or Home
Second Home or Real Estate Property 53% 0 gage i Lt
m who Listened to KSHE-FM in the past 7 days u ST. LOUIS ® who Listened to KSHE-FM in the past 7 days m ST. LOUIS

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner = »
479,851 22.5%

Tax Preparation Service
paratt - e 21.2%

Online Investing / Stock Trading

3 . 3 14.5%
I Agent at a Local Offi ot onli
nsurance Agent at a Local Office (not online) 239,347 11.2%
8,478 9.4%
Accountant 22 (4 { ]
r 9.7% ¢
Real Eaate Agent LERLD] 4.6% i 7.5% 7.6% 7.6% 7.1% ¢33 %
11913.4%)
i -
Estate Planning rw‘ — e & ... ™ ..
> P 1+0,4% (*Past 12 Months) VisA PayPal Debit Card Venmo MasterCard Zelle Apple Pay CashApp  GooglePay Discover  Store Credit American SquareCash Facebook Samsung Pay
Divorce / Family Attorney 1.2% card Express Messenger
W who Listened to KSHE-FM in the past 7 days HST.LOUIS m who Listened to KSHE-FM in the past 7 days mST. LOUIS

ST. LoUIs Metro Scarborough R2 2025: Aug24-Jul25 Qual Intab 357
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19.5%
Adults

more |

or 416,682 of ST. LOUIS Metro Adults 18 or older Listened to WARH-FM in the past 7 days.
18 or older who Listened to WARH-FM in the past 7 days are 12.3% more likely to have a 401K, 28.4%

ikely to have an Auto Loan, 40.8% more likely to Invest/Trade Stocks Online, 17.9% more likely to pay

with their Debit Card.

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds 1:}?."
Money Market Funds 121‘;3:%
Bonds 11:;?
Other (Crypto / NFTs / Metals, etc.) graerms gi:ﬁ%

10.5%

529 Plan / College Savings Plan %

214,663
35 5.6%
JET 6.3%

= who Listened to WARH-FM in the past 7 days

Second Home or Real Estate Property
m ST. LOUIS

N M Financial Services Has and/or Uses: Adults 18 or older

12.2%
7% T g% 6.2% 519

16.8%)

Home

Checking Debitor ATM  Savings

online Mohile Online Bill Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
= who Listened to WARH-FM in the past 7 days mST. LOUIS

Professional Services Used*: Adults 18 or older

Financial Planner k
479,851 22.5%

Tax Preparation Service

12.7%
239,347 11.2%

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

7.2%
194,111 9.1%

6.5%
98,790 4.6%
3.0%

[
l 14%

1.2%
W who Listened to WARH-FM in the past 7 days W ST. LOUIS
ST. LoUIs Metro Scarborough R2 2025: Aug24-Jul25 Qual Intab 394
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Real Estate Agent

Estate Planning

*Past 12 Month:
Divorce / Family Attorney ( 2 Meatis)

'

f\Past 3-Months Payment Methods Used: Adults 18 or older

7.1% 7.6% 7.9% 7.1% 7.7%

N

1 13.4%)

Apple Pay Cash App  Google Pay

Debit Card Venmo Zelle Discover  Store Credit American  SquareCash  Facebook Samsung Pay
Card Express Messenger
mwho Listened to WARH-FM in the past 7 days W ST, LOUIS

PayPal MasterCard

VisA

Radio Stations: WARH-FM




Yxivit

NEW COUNTRY NUR THE STL

13.8% or 295,582 of ST. LOUIS Metro Adults 18 or older Listened to WIL-FM in the past 7 days.

Adults 18 or older who Listened to WIL-FM in the past 7 days are 7.4% more likely to have a 401K, 18.1%
more likely to have an Auto Loan, 21.7% more likely to Invest/Trade Stocks Online, 6.9% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or Ider

Financial Services Has and/or Uses: Adults 18 or older

401K plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

m who Listened to WIL-FM in the past 7 days

6.1%
595,478 27.9%

22.20%
364,077 17.1%

14.8%
286,496 13.4%
13.2%
248,605 11.6%

771,209 36.1%

27 11.4% 11.9%
¥ 11.1% 16.8%) 76% 56% 5.9% 5.1%
s ; : Vi
10.1% Checking Debitor ATM  Savings Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
6.2% Account Mortgage Loan or Home

135, 5003 Eguity Lodn

= ST. LOUIS m who Listened to WIL-FM in the past 7 days mST. LOUIS

Professional Services Used*: Adults 18 or older

Financial Planner
479,851 22.5%

Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

13.9%
239,347 11.2%

7.4%
98,790 4.6%
7%

3.4%

E— 2 @

'E'Past 3-Months Payment Methods Used: Adults 18 or older

6.19% 7:6% B8.1% 7.19¢

il
- o |

Apple Pay Cash App  Google Pay

Zelle

PayPal MasterCard

1.2% (*Past 12 Months) VisA Debit Card Venmo Discover  Store Credit American SquareCash  Facebook Samsung Pay
' 1.2% Card Express Messenger
m who Listened to WIL-FM in the past 7 days W ST. LOUIS = who Listened to WIL-FM in the past 7 days mST. LOUIS
Scarborough R2 2025: Aug24-Jul25 Qual Intab 274

ST. Louls Metro
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==r' ' Adults 18 or older who Listened to WXOS-FM in the past 7 days are 4.3% more likely to have a 401K, 11.%
less likely to have an Auto Loan, 29.1% more likely to Invest/Trade Stocks Online, .1% less likely to pay with

sno"s Ta’l fﬂl’ Sl. ‘0”'3 their Debit Card.

101 = e 8.9% or 190,634 of ST. LOUIS Metro Adults 18 or older Listened to WXOS-FM in the past 7 days.

l?"ﬁ:‘mwestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Pl
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds M‘K B
; 13.0%
Money Market Funds

13.4%

2N 3.8%
Bonds

Z 12.4%
: 6.8% 1.6% 6.9%
529 Plan / College Savings Pla 10.1% e T — sene — e -5 mz0 =B .
an / College Savings Flan  prreresll 101% Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
) Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Second Home or Real Estate Property s Account Mortgage Loan or Home
AL 6.3% Equity Loan

m who Listened to WXOS-FM in the past 7 days m ST. LOUIS ® who Listened to WXOS-FM in the past 7 days m ST. LOUIS

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner

479,851

Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

13.3%
6.7% 7.6% 7.1%
— e

Google Pay  Discover  Store Credit American  Square Cash  Facebook  Samsung Pay

- - 0.9% (*Past12 Months) VIsA pPayPal DebitCard  Venmo  MasterCard zelle Apple Pay  Cash App
Divorce / Family Attorney 1.2% card Express Messenger
¥ who Listened to WXOS-FMin the past 7 days HST. LOUIS m who Listened to WXOS-FM in the past 7 days m ST. LOUIS

ST. LoUIs Metro Scarborough R2 2025: Aug24-Jul25 Qual Intab 177
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: WXOS-FM



105.7 THE Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an average of 3 days, 5 hours, 41 minutes and 23

PﬁINT seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an avg. of 10 hours and 42 minutes each week listening
EVERYTHING ALTERNATIVE to All Local AM/FM Radio, representing 13.8% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
74:46:52
Concurrent
” who lisleargﬁ?)élmt-m in ST. LOUIS
the past 7 days
% of Total

Weekly H:M:

IR 17.1%

u who Listened to KPNT-FM in the past 7 days H ST. LOUIS
ST.LOUIS  Metro  Scarborough R2 2025: Aug24-Jul25  QualIntab 249 ST.LOUS  Metro  Scarborough R2 2025: Aug24-Jul25  Qual Intab 1,904 HUbbCII" Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Adults 18 or older who Listened to KSHE-FM in the past 7 days spend an average of 3 days, 13 hours, 22 minutes and 9
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days spend an avg. of 11 hours and 30 minutes each week listening to
All Local AM/FM Radio, representing 13.5% of total time spent with all forms of Media.

EX..

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
Concurrent
Usme %\ LIPS HE FG ST.LOUIS
the past 7 days

% of Total
Weekly H:M:

53.6% 53.1%

= who Listened to KSHE-FM in the past 7 days H ST. LOUIS
ST. LoUIS Metro Scarborough R2 2025: Aug24-Jul25 Qual Intab 357 ST. Lours Metro Scarborough R2 2025: Aug24-Jul25 Qual Intab 1,904 H Share of Ever—_ything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC. All rights reserved. e R b E AR LN for Anything _
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Adults 18 or older who Listened to WARH-FM in the past 7 days spend an average of 3 days, 8 hours, 58 minutes and
32 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WARH-FM in the past 7 days spend an avg. of 11 hours and 23 minutes each week listening
to All Local AM/FM Radio, representing 14.1% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
o
Concurrent
usage % o 1isee AP buarr-Av in ST.LOUIS

% of Total

Weekly H:M:

-
61,

7%

® who Listened to WARH-FM in the past 7 days M ST. LOUIS
ST. LoUIS Metro Scarborough R2 2025: Aug24-Jul25 Qual Intab 394 ST. Lours Metro Scarborough R2 2025: Aug24-Jul25 Qual Intab 1,904 Hubbar Share of Ever—_ything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC. All rights reserved. for Anything _
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Adults 18 or older who Listened to WIL-FM in the past 7 days spend an average of 3 days, 4 hours, 27 minutes and 51
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WIL-FM in the past 7 days spend an avg. of 10 hours and 45 minutes each week listening to
All Local AM/FM Radio, representing 14.1% of total time spent with all forms of Media.

LR 98.3%
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101=ESii
Sports Talk For St. Louis

Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an average of 3 days, 11 hours, 53 minutes and
35 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an avg. of 12 hours and 27 minutes each week listening
to All Local AM/FM Radio, representing 14.8% of total time spent with all forms of Media.
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105.7 THE

Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an average of 2 days, 12 hours, 8 minutes and 8
PwIN' I 1 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an avg. of 9 hours and 59 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 16.6% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KSHE-FM in the past 7 days spend an average of 2 days, 19 hours, 2 minutes and 15
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days spend an avg. of 10 hours and 46 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 16.1% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WARH-FM in the past 7 days spend an average of 2 days, 14 hours, 0 minutes and
54 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WARH-FM in the past 7 days spend an avg. of 10 hours and 17 minutes each week listening
ﬂc to Local Ad-Supported AM/FM Radio, representing 16.6% of total time spent with all forms of Ad-Supported Media.
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9% Adults 18 or older who Listened to WIL-FM in the past 7 days spend an average of 2 days, 12 hours, 30 minutes and 47
seconds each week with All Forms of Ad-Supported Media.
WH' 100.% of Adults 18 or older who Listened to WIL-FM in the past 7 days spend an avg. of 10 hours and 22 minutes each week listening to
SN COUNTIY FORTHE STL. Local Ad-Supported AM/FM Radio, representing 17.2% of totaltime spent with all forms of Ad-Supported Media.
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=Y Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an average of 2 days, 18 hours, 49 minutes and 8
101 ==r. ' seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an avg. of 11 hours and 14 minutes each week listening
Sports Talk For St. Louis

to Local Ad-Supported AM/FM Radio, representing 16.8% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an average of 8 hours and 35
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 85.6 minutes/day.
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minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
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avg. of 89. minutes/day.

| Adults 18 or older who Listened to WIL-FM in the past 7 days spend an average of 8 hours and 38
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 17.2% of Time with Ad-Supported Media.)
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Snorts Talk For St. Louis

avg. of 96.4 minutes/day.

| Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an average of 9 hours and 32
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 16.8% of Time with Ad-Supported Media.)

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms o_f Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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POINT

EVERYTHING ALTERNATIVE

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

290,465 or 100.% of Adults 18 or older who Listened to KPNT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 85.6 minutes every day representing 41.5% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

410,195 or 100.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 92.3 minutes every day representing 44.4% of all
time spent daily with Ad-Supported Audio.
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416,682 or 100.% of Adults 18 or older who Listened to WARH-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 88.2 minutes every day representing 41.7% of all
time spent daily with Ad-Supported Audio.
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295,582 or 100.% of Adults 18 or older who Listened to WIL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 89. minutes every day representing 47.5% of all
time spent daily with Ad-Supported Audio.
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Snorts Talk For St. Louis

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

190,634 or 100.% of Adults 18 or older who Listened to WXOS-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 96.4 minutes every day representing 46.8% of all
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290,465 or 100.% of Adults 18 or older who Listened to KPNT-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 85.6 minutes every day representing 41.5% of all
time spent daily with Ad-Supported Audio.
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: 410,195 or 100.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days listen to Ad-
-SHEIi L Supported Local AM/FM Radio for an average of 92.3 minutes every day representing 44.4% of all

time spent daily with Ad-Supported Audio.
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416,682 or 100.% of Adults 18 or older who Listened to WARH-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 88.2 minutes every day representing 41.7% of all
time spent daily with Ad-Supported Audio.
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295,582 or 100.% of Adults 18 or older who Listened to WIL-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 89. minutes every day representing 47.5% of all
time spent daily with Ad-Supported Audio.
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| 190,634 or 100.% of Adults 18 or older who Listened to WXOS-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 96.4 minutes every day representing 46.8% of all
time spent daily with Ad-Supported Audio.
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290,465 or 100.% of Adults 18 or older who Listened to KPNT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Alternative, Classic Hits, Adult Hits, Classic Rock,
and New Country.
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410,195 or 100.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, Adult Hits, Adult
Contemporary, and New Country.

l.ocaf AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Clawc H|ts

Adult Contemporary

New Country
News/Talk/Information
Classic Rock

Adult Hits

Urban AC

Alternative

Hot AC

Pop Contemporary Hit Radio
Christian Adult Contemporary
All Sports

Urban Contemporary

Avg. Hours+*Minutes/day with Local
AM/FM Radio: Aduits 18 or older

344 208
s i00 1 1c 28
s 18
A B
iz 1o

iz who Listened to KSHEFM ST. LOUIS
[157502 | ol inthe st 7 doys
Tos7d | Tkl
® who Listened to KSHE-FMin the past 7 days W ST.LOUIS

% Time Spent

FEFEEFEFREE]

o
[
£

vErage Cayl,

Adult
Contemporary
383

New Country
387

News/Talk/In

Christia
n Adult
Contem
porary
34.7

formation
37.8

Classic Hits
39.6

Pop
Contemporar
y Hit Radio
376

Classic Rock

Urban AC
45.6 319

Urban
Contemporary

HotAC
26.4

New Country
All Sports 26.7

33.0

Pop

Contem

Classic Hits
26.2

Adult
Contem
porary
25.2

porary
Hit

Classic Rock
304

News/Talk/In
AdultHits formation

302

Contemporary
26.9

u who Listened to KSHE-FM in the past 7 days

u ST. LOUIS

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(Average Week}
Classic Hits

Adult Contemporary
New Country

Classic Rock

Adult Hits

Urban AC
News/Talk/Information
Alternative

Hot AC

Pop Contemporary Hit Radio
All Sports

Urban Contemporary

Album Adult Alternative

ST. LOUIS

All Graphs and soefa.ai Data Modeling Copyright ©@ 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Total persons:

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
s 18 or older

who Ustened to KSHEFM ST. LOUIS
e e
oo |
mwho Listened to KSHE-FM in the past 7 days 5T, LOUIS
Metro Scarborough R2 2025: Aug24-Jul25 Qual Intab 357

% Time sr
11.8%)

Ad-Supported Local AM/FM Radio Formats (% Time Spent
{Avstags Bay)

& Avg. Minutes/day Spent): Adults 18 or older

Urban
Contemporary
477

Adult Hits
418

Adult

Pop
Contemporar

Contem
porary
Hit

Album Adult
Alternative
40.0

All Sports
47.2

Y
383

vs/Talk/In
i Classic Rock
319

Classic Hits
39.6

Album Aduit
Alternative
295

Hot AC
26.4

New Country

All Sports 267

Pop
Contem
porary
Hit

Urban
Contemporary
29.0

Classic Hits

Classic Rock
assic Roc 26.2

304

Altern

Adult Hits
30.2

# who Listened to KSHE-FM in the past 7 days

Radio Stations: KSHE-FM

W ST. LOUIS
* Share of Everything




' 416,682 or 100.% of Adults 18 or older who Listened to WARH-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Classic Hits, Classic Rock, Adult
Contemporary, and New Country.
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295,582 or 100.% of Adults 18 or older who Listened to WIL-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are New Country, Adult Hits, Adult Contemporary, Classic Hits,
and Classic Rock.
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190,634 or 100.% of Adults 18 or older who Listened to WXOS-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are All Sports, News/Talk/Information, Classic Rock,
Classic Hits, and Adult Contemporary.
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105.7 e 202,076 or 69.6% of Adults 18 or older who Listened to KPNT-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 94.6 minutes every day representing 34.7% of all time
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spent daily with Ad-Supported Video.
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313,429 or 76.4% of Adults 18 or older who Listened to KSHE-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 115.4 minutes every day representing 31.6% of all
time spent daily with Ad-Supported Video.
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293,100 or 70.3% of Adults 18 or older who Listened to WARH-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 89.4 minutes every day representing 28.% of all time
qac spent daily with Ad-Supported Video.
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221,910 or 75.1% of Adults 18 or older who Listened to WIL-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 112.7 minutes every day representing 36.6% of all
time spent daily with Ad-Supported Video.
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[ Pa— w— 146,707 or 77.% of Adults 18 or older who Listened to WXOS-FM in the past 7 days watch Ad-
101 ==. ' ' Supported Local TV Stations for an average of 109.2 minutes every day representing 31.% of all time
Snoorts Talk For St. Louis spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older . rh/fﬂvg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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105.7 THE | 202,076 or 69.6% of Adults 18 or older who Listened to KPNT-FM in the past 7 days watch Ad-
PmINT Supported Local TV Stations for an average of 94.6 minutes every day representing 34.7% of all time
EVERYTHING ALTERNATIVE spent daily with Ad-Supported Video.
Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach% 69.6% 69.8% 69.7% ' . "Share OfAd'supported Video ] Video: Adults 18 or older

49.0% 46.8% who Listened to KPNT-FM ST.LOUIS
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313,429 or 76.4% of Adults 18 or older who Listened to KSHE-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 115.4 minutes every day representing 31.6% of all
time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % n H " Video: Adults 18 or older
76.0% e - Share of Ad-Supported Video
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293,100 or 70.3% of Adults 18 or older who Listened to WARH-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 89.4 minutes every day representing 28.% of all time
spent daily with Ad-Supported Video.

Weekly

Reach % 70.3% 69.8%
66.7% 67.1%

Avg. Hours+Minutes/day with Ad-Supported

_ "Share OfAd-supported Video " Video: Adults 18 or older
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9&3 | 221,910 or 75.1% of Adults 18 or older who Listened to WIL-FM in the past 7 days watch Ad-
* Supported Local TV Stations for an average of 112.7 minutes every day representing 36.6% of all
ST TR TR time spent daily with Ad-Supported Video.
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101 Y | 146,707 or 77.% of Adults 18 or older who Listened to WXOS-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 109.2 minutes every day representing 31.% of all time
Sports Talk For St. Louis spent daily with Ad-Supported Video.

Weekly
Reach %

Avg. Hours+Minutes/day with Ad-Supported

_ "Share OfAd-supported Video " Video: Adults 18 or older
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

Tom! Persons:

{average week)
Local News - Evening

Local News - Morning

105.7 THE

POINT

EVERYTHING ALTERNATIVE

202,076 or 69.6% of Adults 18 or older who Listened to KPNT-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local
News - Morning, Movies, and Food/Cooking Shows.
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313,429 or 76.4% of Adults 18 or older who Listened to KSHE-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Movies, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 18 orolder  Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local TV Station Pragrams (Persons & % Reach): Adults 18 or older
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293,100 or 70.3% of Adults 18 or older who Listened to WARH-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Dramas.
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221,910 or 75.1% of Adults 18 or older who Listened to WIL-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Dramas, and Movies.

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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101511
Sports Talk For St. Louis

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Comedies

Movies

Game Shows
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National/Network News
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Local News - Late
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Court Shows
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who Listened to WKOS-FM
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146,707 or 77.% of Adults 18 or older who Listened to WXOS-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Game Shows, and Movies.
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
T

Movies
18.0

Dramas
30.5

Comedies
16.1

Nation
al/Net
work

New...

Late Night
Talk...

Local News -
Morning
34.8

Local News -
Evening
22.0

Local News -
Meorning
29.0

Court Shows

139 Food/Coo...

Movies
215

Comedies
20.6

Local News -

Evening

Court Shows

26.9 18.3

Game Shows
215

Late

17.0

/Crime
17.6

Nation
al/Net
work
New...

Late Night
Talk...

Food/Coo...

» who Listened to WXOS-FM in the past 7 days

Radio Stations: WXOS-FM

W ST. LOUIS

Share of Everything
for Anything _



Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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Online Classes, Schoals, Colleges, Universities

105.7 THE

POINT

EVERYTHING ALTERNATIVE

242,778 or 83.6% of Adults 18 or older who Listened to KPNT-FM in the past 7 days use Ad-
Supported Social Media for an average of 142.2 minutes every day representing 25.2% of all time
spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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310,786 or 75.8% of Adults 18 or older who Listened to KSHE-FM in the past 7 days use Ad-
Supported Social Media for an average of 134.3 minutes every day representing 23.5% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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Avg. Week All Dlgfta! {Persons & % Reach): Adults 18 or older
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335,075 or 80.4% of Adults 18 or older who Listened to WARH-FM in the past 7 days use Ad-
Supported Social Media for an average of 150.6 minutes every day representing 25.8% of all time
spent daily with Ad-Supported Digital Media.
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253,208 or 85.7% of Adults 18 or older who Listened to WIL-FM in the past 7 days use Ad-Supported
Social Media for an average of 123.3 minutes every day representing 24.% of all time spent daily
with Ad-Supported Digital Media.
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Sports Talk For St. Louis

157,812 or 82.8% of Adults 18 or older who Listened to WXOS-FM in the past 7 days use Ad-
Supported Social Media for an average of 152.1 minutes every day representing 27.% of all time
spent daily with Ad-Supported Digital Media.
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105.7 THE | 223,973 or 77.1% of Adults 18 or older who Listened to KPNT-FM in the past 7 days use Ad-
P@INT Supported Facebook for an average of 50.6 minutes every day representing 35.6% of all time spent
EVERYTHING ALTERNATIVE daily with Ad-Supported Social Media.
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310,786 or 75.8% of Adults 18 or older who Listened to KSHE-FM in the past 7 days use Ad-
Supported Facebook for an average of 45.1 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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304,969 or 73.2% of Adults 18 or older who Listened to WARH-FM in the past 7 days use Ad-
Supported Facebook for an average of 50.6 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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229,079 or 77.5% of Adults 18 or older who Listened to WIL-FM in the past 7 days use Ad-Supported
Facebook for an average of 44.6 minutes every day representing 36.2% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook

Instagram

YouTube Video
TikTok
Linkedin
Reddit

X

Pinterest Avg. Hours+*Minutes/day with all

Snapchat Social Media: Adults 18 or older

Others{Rumble, Twitch, Gab, Par...
WhatsApp
tumblr

Blogs/Message Boards (read...

who Listened to WIL-FM in
the past 7 days

m ST, LOUIS

ST. LOUIS

= who Listened to WIL-FM in the past 7 days

.
1 - = b 00 -g
O3 OB S PR o S T TH Oh A e W

YouTube Video
pPER:]

LinkedIn

7.4
—

Facebook
47.1

Instagram
177

Facebook
58.1

Instagram
27.1

Linkedin
8.4

TikTok Reddit
14.7 8.1

25.5

YouTube Video

® who Listened to WIL-FM in the past 7 days

u ST. LOUIS

Avg. Week Ad—Sug_gort”gd Social Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

T

Facebook

Instagram

YouTube Video

TikTok

Linkedin

Reddit 29

Pinterest
whashor B ROR
Others{Rumble, Twitch, Gab, Pa... mm
o R e 3%

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18
orolder

= BN

R LT LS
= who Listened to WIL-FM in the past 7 days = ST, LOUIS

ST. LOUIS Metro Scarborough R2 2025: Aug24-Jul25 Qual Intab 274

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

*
o i T -,

[ THa e B ¥ N T ¥ 0 e .
B X g el e e e o un 5

YouTube Video
PEX

Linkedin
6.1

Facebook TikTok Pinterest
44.6 9.1 4.9

Instagram
17.3

Blogs
/Mes

Redd

Facebook
539

YouTube Video
255

Blogs/M
essage
Board...

TikTok LinkedIn
14.7 6.7

Instagram
22.0

Pinte

res...

u who Listened to WIL-FM in the past 7 days

Radio Stations: WIL-FM

u ST. LOUIS

soefa.ai

* Share of Everything

for Anything _



10110
Snports Talk For St. Louis

152,196 or 79.8% of Adults 18 or older who Listened to WXOS-FM in the past 7 days use Ad-
Supported Facebook for an average of 47.2 minutes every day representing 31.% of all time spent

daily with Ad-Supported Social Media.
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105.7 THE | 223,973 or 77.1% of Adults 18 or older who Listened to KPNT-FM in the past 7 days use Ad-
PmINT Supported Facebook for an average of 50.6 minutes every day representing 35.6% of all time spent
EVERYTHING ALTERNATIVE daily with Ad-Supported Social Media.
Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 77.1% Social Media: Adults 18 or older

74.2%
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310,786 or 75.8% of Adults 18 or older who Listened to KSHE-FM in the past 7 days use Ad-
Supported Facebook for an average of 45.1 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.
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| 304,969 or 73.2% of Adults 18 or older who Listened to WARH-FM in the past 7 days use Ad-
Supported Facebook for an average of 50.6 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.

Weekly 73.2% 742% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
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NEW COUNTRY FON THE STL.

229,079 or 77.5% of Adults 18 or older who Listened to WIL-FM in the past 7 days use Ad-Supported
Facebook for an average of 44.6 minutes every day representing 36.2% of all time spent daily with
Ad-Supported Social Media.
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101 Y | 152,196 or 79.8% of Adults 18 or older who Listened to WXOS-FM in the past 7 days use Ad-

==' ' ' Supported Facebook for an average of 47.2 minutes every day representing 31.% of all time spent
Snorts Talk For St. Louis daily with Ad-Supported Social Media.
Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% /9-8% Social Media: Adults 18 or older
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POINT

EVERYTHING ALTERNATIVE

| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 24,915;
Local Radio: 18,346; Social Media: 17,842; Non-Prem. Cable: 9,142; Local TV: 8,358
reaching Adults 18 or older who Listened to KPNT-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 35,522;
Local Radio: 26,025; Social Media: 22,255; Non-Prem. Cable: 13,357; Local TV: 13,221
reaching Adults 18 or older who Listened to KSHE-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to KSHE-FM in the past 7
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 38,398;
Local Radio: 26,594; Social Media: 24,744; Non-Prem. Cable: 13,430; Local TV: 13,354
reaching Adults 18 or older who Listened to WARH-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to WARH-FM in the past 7
days
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NEW COUNTWY TOR THE STL

9% | M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 26,741;
MI' Local Radio: 18,743; Social Media: 18,380; Non-Prem. Cable: 10,198; Local TV: 9,831
reaching Adults 18 or older who Listened to WIL-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to WIL-FM in the past 7 days
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Snorts Talk For St. Louis

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 16,420;
Local Radio: 12,107; Social Media: 11,535; Non-Prem. Cable: 6,869; Local TV: 6,260
| reaching Adults 18 or older who Listened to WXOS-FM in the past 7 days.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXM

YouTube Music

Retail Stores

105.7 THE

POINT

EVERYTHING ALTERNATIVE

284,061 or 97.8% of Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an
average of 64.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 51.9 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXM

YouTube Music

Retail Stores

Tota! Persons:

393,672 or 96.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days spend an average
of 67.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 55.9 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls
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Podcasts

Spotify
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YouTube Music

Retail Stores

Lo)

W%

374,810 or 90.% of Adults 18 or older who Listened to WARH-FM in the past 7 days spend an
average of 62.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 53.5 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
(Average week) Totol Persons
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® who Listened to WIL-FM in the past 7 days

275,243 or 93.1% of Adults 18 or older who Listened to WIL-FM in the past 7 days spend an average
of 59.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 53.9 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

Tota! Persons:

(average week)
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Billboards & Signs (Weekly Drivers)
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Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores

180,198 or 94.5% of Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an
average of 67.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 58.4 minutes/day.
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105.7 THE

P I T 284,061 or 97.8% of Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an average of

64.8 minutes per day driving, seeing Billboards and Signs representing 37.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

EVERYTHING ALTERNATIVE
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393,672 or 96.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days spend an average of

67.7 minutes per day driving, seeing Billboards and Signs representing 38.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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374,810 or 90.% of Adults 18 or older who Listened to WARH-FM in the past 7 days spend an average of
62.3 minutes per day driving, seeing Billboards and Signs representing 34.2% of all Time Spent with Ad-
Supported Out-of-Home Media.
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275,243 or 93.1% of Adults 18 or older who Listened to WIL-FM in the past 7 days spend an average of

59.8 minutes per day driving, seeing Billboards and Signs representing 36.% of all Time Spent with Ad-
Supported Out-of-Home Media.
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[—F————Y 180,198 or 94.5% of Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an average of
1 ' ==' ' . 67.7 minutes per day driving, seeing Billboards and Signs representing 37.6% of all Time Spent with Ad-
Snorts Talk For St. Louis Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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105.7 THE 284,061 or 97.8% of Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an
PﬁINT average of 64.8 minutes per day driving an average of 37.7 miles each day and are 65.1% more likely
EVERYTHING ALTERNATIVE to use Martin Luther King Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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393,672 or 96.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days spend an average
of 67.7 minutes per day driving an average of 39.4 miles each day and are 74.% more likely to use
Highway 67/Highway 111 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
1-64/Highway 40 sa0% | 63376 s 5.01% D —
|270 B2 52.5% 63123 m— ase% 63117 PR — 3%
1-70 63141 L 63118 [ELEETT— 2%

3
£
&
#

s
2

EjE
B
@
&
=
i3
1%
N
E
xR

1-44/Highway 44 2808 B 12.1% 62095 62025 Py 2.54%
I-55 . 63118 oot o 63042 S

b
*

Lindbergh Blvd

2
k3

3

@
g R

£

&
!1
o

63021 [OE1 63105 B o 2%
48%

N
1
a
x®

Manchester Road/Highway 100 e oo0a o 3231 63366 Y 1.97% 63376 D 105
1170/ Highway 170 e oy 2% 63010 G 1 o 63128 EERE o %

I 1.89%
62232 BN 63017 B e 1059
63301 P 1 k™

2.06% M 127%
63303 43,392 2.03% 63134 0.62%

Highway 67/Highway 111

B
s 3
e
2

1-255 62040

g
ia
g3

P o
Highway K B 13552 F —
Highway 94 %3S " 163% 63116 ; &% s ®ea ﬁ 63108 FmE 0t
Page Avenue SR, 15 ouz BT TS
Highway 370 - F5 R 10 %" 62269 BT 1517 63026 [Ram s
Poplar Street Bridge  FUREEE a5 2o 63117 [ — 1.94% 63101 [P, L%
Stan Musial Veterans Memorial Bridge - 62234 mmz% 63129 M%Lim
Green Mount Road  FSERS™ o, 62035 |HipEpe— 101% 63385 AR Lis%
Route 15 JF™ o7 63108 it o " 62095 (R G 1

Martin Luther King Bridee  BRER *7% 53026 PR s025 BETS
el 08 o0 P, ss10 PSSR, 0%

#VALUE! ° g:% Avg. Hours+Minutes/day Driving: | 63049 msxj‘ﬁm 63366 D'ig.%?:%
#VALUE! © g:% Adults 18 or older 63020 m 1}‘.%)"% 62234 m% 0.94%
HVALUE! 000% 62294 [ v % 63119 B0 5o ™"
HVALUE! 0% Avg. Mites/Day 0:51 QEC v 63033 BRI 50"
o | oo s B, 0
o} who lstened to KSHE-FM ST.LOUIS 2% 0.81%
#VALUE! °09% in the past 7 days 63051 [ 13 63103 FRPIOR..>
® who Listened to KSHE-FM in the past 7 days M ST. LOUIS = Share of Everything
.al for Anything _

ST. LOUIS Metro Scarborough R2 2025: Aug24-Jul25 Qual Intab 357
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KSHE-FM



374,810 or 90.% of Adults 18 or older who Listened to WARH-FM in the past 7 days spend an
average of 62.3 minutes per day driving an average of 36.3 miles each day and are 85.7% more likely
to use Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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92,3
WL

275,243 or 93.1% of Adults 18 or older who Listened to WIL-FM in the past 7 days spend an average
of 59.8 minutes per day driving an average of 34.8 miles each day and are 110.% more likely to use
Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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— e [ 180,198 or 94.5% of Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an
1“1 ==l-' ' average of 67.7 minutes per day driving an average of 39.4 miles each day and are 74.1% more likely
Sports Talk For St. Louis to use Highway 370 than the Metro average.
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Avg. Week All Print %eﬂgiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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99,137 or 34.1% of Adults 18 or older who Listened to KPNT-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.4 minutes every day representing 34.5% of all
time spent daily with All forms of Print Media.
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136,861 or 33.4% of Adults 18 or older who Listened to KSHE-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 32.2% of all time
spent daily with All forms of Print Media.
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All Local Weekly Newspapers

New York Times (Sunday)
Wall Street Journal (Daily)

Magazines

M

Avg. Hours+Minutes/day with Ad- =
Supported Print Media: Adults 18 or olderm

vg. Minutes/day Spent): Adults 18 or older

New York Times
(Sunday)
168

Local Daily
Newspaper(s)
(Sunday)

Wall Street Joumal New York Times.

(Daity)
121

Magazines
108

Local Daily
Newspaper(s)
(Daily+Sunday)

New York Times
(Sunday)
127

Wail Street Journal

(Daily)
97

Local Daily
Newspaper(s)
(Daily+Sunday)
9.0

Local Daily
Newspaper(s)
(Sunday)

USA Today Local Daily

(Daily)

Magazines
78

Direct Mail
Advertising
{excluding Catalogs)

Catalogs mm 43:4% who Listened to KSHEFM in ST.LOUIS R 1“‘;;"7 (Daily) s - s o Bctrecih oo u
the past 7 days 5 i = 5 - A
sooks i 8:800 M
# who Listened to KSHE-FM in the past 7 days W ST.LOUIS # who Listened to KSHE-FM in the past 7 days W ST. LOUIS
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)
Books

New York Times (Daily)

USA Today (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

Wall street Journal (Daily)

Magazines

Catalogs

126,319 or 30.3% of Adults 18 or older who Listened to WARH-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day representing 28.7% of all
time spent daily with All forms of Print Media.
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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= who Listened to WARH-FM in the past 7 days mST. LOUIS

New York Times
(Sunday)
234

New York Times
(Daily+Sunday)
199

New York Times

Local Daily
Newspaper
(5) (Daily
101

Magazine

Direct Mail
Advertis

Local Daily
Newspaper(s)
(DailysSunday) fexc

104 Catalogs)...

New York Times
(Daily)
96

Wall Street Journal
Daity)

Magazines

New York Ti x 18
sl (Daily+Sunday)

(Daily+Sunday) 5%
1.2 Direct Mail
ising
(excluding Catalogs}
75
Local Daily
New York Times Newspaper(s)
(Sunday) USA Today (Daily} (Daity Catalogs
127 10.0 83 35

® who Listened to WARH-FM in the past 7 days

m ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or °Ide{,,,ﬁ"§' Day Ad-Supported Print Media (% Time Spent & A

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

USA Today (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

Wall Street Journal (Daily)

Magazines

Catalogs

Books

ST. LouUIS Metro

Scarborough R2 2025: Aug24-Jul25
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Avg. Hours+Minutes/day with Ad- m
Supported Print Media: Adults 18 or ald‘erm
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vg. Minutes/day Spent): Adults 18 or older

New York Times (Sunday)
234

Local Daily
Newspaper(s)
USA Today (Daily) (Sunday)
164 143

Local Daily

e er(s)
(Daily+Sunday)
104

Magazines

Wall Street
Journal (Daily)
136

Wall Street Journal New York Times
(Daity) (Daily)
97 96
New York Times.
{Sunday)
127

Local Daily
Newspaper(s)

(Daity=Sunday) Magazines

Local Daily
Newspaper(s)
(Sunday)

USA Today
(Daity)

{excluding Catalogs)
126 100 ; 75

= who Listened to WARH-FM in the past 7 days

Radio Stations: WARH-FM

ST, LOUIS
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NEW COUNTRY FOR THE STL

76,311 or 25.8% of Adults 18 or older who Listened to WIL-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 34.1% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 1k8 orolder Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)
Books

New York Times (Daily)

USA Today (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

Wall street Journal (Daily)

Magazines

Catalogs

REa

-'z'.w?x?*

® who Listened to WIL-FM in the past 7 days

who Listened to WIL-FM in the

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

past 7 days

= ST. LOUIS

New York Times
(Sunday)
114

Local Daily

Newspaper(s)
(Daily
78

New York Times
(Daily+Sunday)

Direct Mail
Advertising (excluding
Catalogs)
72
New York Times
USA Today (Daily) (Daily) Catalogs
91 77 38

New York Times
{Sunday)
127

New York Times
(Daily+Sunday)

New York Times
(Daily)

Local Daily

Newspape
{DaitysSunday)
112 a8

Advertising
(excluding Catalogs)
75

Local Daily

Newspaper(s)

USA Today (Daily) (Daily Catalogs

10.0 8.3 35

® who Listened to WIL-FM in the past 7 days

= ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

USA Today (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

Wall Street Journal (Daily)

Magazines

couirs PP ™ A

Books

ST. LOUIS Metro

Total persons:

% Time spent

Y
e 8%

= who Listened to WIL-FM in the past 7 days
Scarborough R2 2025: Aug24-Jul25
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past 7 days
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vg. Minutes/day Spent): Adults 18 or older

Local Daily Local Daily
Newspaper(s) Newspaper(s)
Local Daily | (Daity+Sunday) (Daily
Newspaper(s) 86 7.8
(Sunday)
121

USA Today (Daily)
91
Direct
Mail
Advertisin

[
{excluding
(Sunday) Wall Street Journal [Daily) | Magazines Catalogs)

114 86 75

New York Times

New York Times
{Sunday)
127

Local Daily
Newspaper(s)
(sunday)
126

Wall Street Journal New York Times
{Daily) (Daily)
9.7 96

Local Daily
Newspaper(s)
(Daily+Sunday) Magazines
%0 78

Direct Mail
USA Today a
(Daily) Newspaper(s) (Daily
100 83

® who Listened to WIL-FM in the past 7 days

Radio Stations: WIL-FM

H ST. LOUIS

*® Share of Everything

for Anything _
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Snorts Talk For St. Louis

| 60,657 or 31.8% of Adults 18 or older who Listened to WXOS-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 35.7% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 orolder Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Persans

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

USA Today (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

Mew York Times (Sunday)

‘Wall Street Journal (Daily)

Magazines

Catalogs

® who Listened to WXOS-FM in the past 7 days

who Listened to WXOS+M in the

% rime. ;i

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

past 7 days

W ST.LOUIS

New York Times
(Sunday)
178

New York Times:
(Daily+Sunday)
137

USA Today (Daily)
98

New York Times

Magazines
9.0

Local Daily
Newspaper(s)
(Daity+Sunday)

95

Local Daily
Newspaper(s)
(Daity
9.0

Direct Mail

Advertising

(excluding

Catalogs)
7.0

New York Times
(Sunday)
12.7

New York Times
(Daily+Sunday)

12

USA Today (Daily)
100

New York Times Local Daily
(Daily) Newspaper(s)
95 (Daily Magazines
83 78

Direct Mail
Advertising
(excluding
Catalogs)
75

Local Daily
Newspaper(s)
(Daily+Sunday)

= who Listened to WXOS-FM in the past 7 days

= 5T. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or olde! mf\swgr. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

USA Today (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

Wall street Journal (Daily)

Magazines

Catalogs

Books

ST. LOoUIS Metro
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® who Listened to WXOS-FM in the past 7 days
Scarborough R2 2025: Aug24-Jul25

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 18 or older

who Listened to WXOSFM in

| > |
ST. Louls

the past 7 days
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New York Times
(Sunday)
178
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Local Daily

USA Today (Daily)
98

Newspaper(s)

(Sunday)
134

Wall Street
Journal (Daily)

116

Local Daily
Newspaper(s) (Daily
9.0

Local Daily
Newspaper(s}
(Daily+Sunday)
96

Magazines
9.0

Direct Mail

New York Times
(Sunday)
127

Local Daily
Mewspaper(s)
(sunday)
126

USA Today
(Daily)
100

‘Wall Street Journal
(Daity)
97

Local Daily
Newspaper(s)
(Daity=Sunday) Magazines
90 78

Direct M
Local Daily
Newspaper(s) (Daily
83

m who Listened to WXOS-FM in the past 7 days

Radio Stations: WXOS-FM
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POINT

EVERYTHING ALTERNATIVE

Social Media

Direct Mail

Websites

Broadcast, Cable, & Sat TV
Local Broadcast TV

Audio Streaming Services
Podcasts

Cable TV Networks

Video Streaming Services

"Advertising Actions"”

P18+ who Listened to KPNT-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)

717,977 33.6%

527,167

652,337

452,445 21.2%

349,466 16.4%

180,983

265,410
328,405 15.4%

282,431

Local AM/FM Radio

30 0 1

Billboards

Newspapers

ST.LOUIS Metro ScarboroughR22025:Aug24-Jul25 Qualintab: 249

ST. LOUIS

m P18+ who Listened to KPNT-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. Soefa o al for Anything =

Radio Stations: KPNT-FM
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

"Advertising Actions”

P18+ who Listened to KSHE-FMin the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

717,977

652,337 30.6%

527,167 24.7%

452,445 21.2%

349,466

328,405

Local AM/FM Radio

300,920 14.1%

Video Streaming Services
Podcasts

Billboards

Audio Streaming Services

Newspapers

282,431 13.2%

265,410 12.4%

195,537 9.2%

180,083 8.6% ST. LOUIS

214,985 10.1%
m P18+ who Listened to KSHE-FM inthe past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS Metro ScarboroughR22025:Aug24-Jul25 Quallintab: 357 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. Ali rights reserved. Soe a‘ al for Anything =

Radio Stations: KSHE-FM



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

Video Streaming Services
Podcasts

Billboards

"Advertising Actions”

P18+ who Listened to WARH-FM in the past 7 days (Shopped/Visited/Bought past 3mos

717,977
652,337
527,167
452,445
349,466
328,405

282,431

266,410

195,537

Local AM/FM Radio

300,920

Audio Streaming Services

Newspapers

180,983

214,985

Due to Ads on %)

30.6%

14.1%

10.1%
m P18+ who Listened to WARH-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS Metro ScarboroughR22025:Aug24-Jul25 Qualintab: 394 * Share of Everything
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Radio Stations: WARH-FM
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NEW COUNTRY FOR THE STL

Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Mail

Cable TV Networks

Local Broadcast TV

"Advertising Actions”

P18+ who Listened to WIL-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)

717,977

Local AM/FM Radio

349,466 16.4%

300,920

Video Streaming Services
Podcasts

Newspapers

Billboards

Audio Streaming Services

282,431

ST. LOUIS

180,983 8.5%

m P18+ who Listened to WIL-FM inthe past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS Metro ScarboroughR22025:Aug24-Jul25 Qualintab: 274
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Saeves Falk Fov §i Lowts P18+ who Listened to WXOS-FM in the past 7 days (Shopped/Visited/Bought past 3mos

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Video Streaming Services
Cable TV Networks
Newspapers

Podcasts

Audio Streaming Services

Due to Ads on %)

717,977

30.6%

652,337

452,445

349,466 16.4%

282,431 13.2%

328,405 15.4%

214,985

265,410 12.4%

180,983 8.5%

Local AM/FM Radio

300,920 14.1%

Billboards

ST.LOUIS Metro ScarboroughR22025:Aug24-Jul25 Qualintab:
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. Ali rights reserved.

195,537
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m P18+ who Listened to WX0S-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Radio Stations: WXOS-FM



